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Introduction — Disclaimer

This investment offering Information package has been prepared by RE/MAX Commercial / RE/MAX of Valencia and does not claim to provide

an absolute accurate summary of the Property or any of the documents related thereto, nor do they declare to be all inclusive or to contain all of the
information which prospective investors may need or require for acquisition purposes. All forecasts have been developed by the Seller, and designated
sources, and are based upon assumptions related to the general economy, competition and other factors beyond the control of the Seller, and therefore
are subject to discrepancy.

No representation is made by the Seller or RE/MAX Commercial / RE/MAX of Valencia as to the concrete precision or comprehensiveness of the
information presented herein, and nothing contained herein, is, or shall be relied on as assurance or representation as to the future performance of the
property. Although the information contained herein is believed to be relatively accurate, Seller and its officers, directors, agents and employees
renounce responsibility for inaccuracies or reliability and expect potential purchasers to conduct independent due diligence to verify all such information.

Further, RE/MAX Commercial / RE/IMAX of Valencia the Seller and its officers, directors, agents and employees renounce any and all liability for
representations and warranties, expressed and implied, contained in, or omission from the investment offering Information package or any other written
or oral communication transmitted or made available to the recipient. The investment offering Information package does not promise or represent

that there has been a change in the business or affairs of the Property or Seller since the date of preparation of the investment offering Information
package. Analysis and verification of the information contained in the investment offering Information package is sole duty of the prospective purchaser.

Seller and RE/MAX Commercial / RE/MAX of Valencia each expressly reserve the right, at their sole discretion, to reject any and all expressions of
interest or offer regarding the Property and/or cease discussion with any entities at any time with or without notice. Seller shall have no legal commitment
or duty to sell the property to any entity reviewing the investment offering Information package offering to purchase the Property unless and until

such time that their offer has been approved by the Seller, a written agreement for the purchase of the Property has been fully executed, delivered

and approved by the Seller and their attorney(s) at Sellers sole discretion and any conditions to Seller’s obligations have been met or waived.

This investment offering Information package and its contents are of a confidential nature. By accepting the investment offering Information package,
you agree that you handle it in complete confidentiality, that you will not reproduce or circulate it, that you will not disclose the investment offering
Information package or any of its contents to any third parties (except to outside advisors retained by you as needed, for your determination of whether
or not to make a purchase offer and from whom you have obtained an agreement of confidentiality) without the prior written authorization of the Seller,
and that you will not use the investment offering Information package or any of its contents in any fashion or manner detrimental to the interest of the
Seller or RE/IMAX Commercial / RE/MAX of Valencia If you do not have an interest in the Property at present, please return investment offering
Information package to us.

© 2012 RE/MAX Commercial
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ARIA CARS
2530 LONG BEACH BLVD., LONG BEACH, CA
90806
12,383 SF Land & 841 SF Building
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A&A CARS
2530 LONG BEACH BLVD., LONG BEACH, CA 90806
12,383 SF Land & 841 SF Building
APN#7208-003-023

*  Excellent Opportunity In Long Beach To OWN / REDEVELOPMENT
(City of Long Beach. Will Not Allow For Any Addition Auto Dealership In The Area)
*  Property Located In Midtown Specific Plan With Multiple Opportunities For New Investors

- Great Opportunity For An Investment For Multi Use In Midtown Specific Plan
»  Excellent Exposure On Major Roads Of Long Beach Blvd. & E. Willow St.

* Highest Traffic Count For The Area

* All Major Franchises In Walking Distance To The Subject Property

*  Well Maintained, Completely Fenced Off Attractive Design & Floor Plan

* Flat Lot 100% Usable Land

*  High Visibility

»  Street & Back Alley Access For A New Drive-Thru Retail Food/Restaurant and/or Coffee Shop
»  Great Property For 1031 Exchange

»  Price Is Within Reach Of Most Investors

e One (1) Block East of Long Beach Memorial Medical Center

*  One (1) Block East of Miller Children's & Women's Hospital

*  Two (2) Blocks West of Brand New multi million Residential Buildings

» Easy Freeway access

*  Property will be delivered Vacant at the Close of Escrow

O SoCalPowerH
i WWW.S0CalFowerHmouse.com



LOCATION

ARIA CARS
2530 Long Beach Blvd.
Long Beach, CA 90806

OFFERING SUMMARY

Sale Price: $ 1,200,000

Down Payment 60%: $ 720,000

Net Rentable Area (NRA): 12,383

Price per Square Foot (NRA): $ 96.90 for Lot Size
Year Built: 1948

Building Size (SF): 841

Zoning: City Adopts Midtown Specific Plan
APN# 7208-003-023
Property Type: Commercial Office

FIMANCIAL SUMMARY

Cash to New Loan

Loan Amount: $480,000
ADS / MO: $2,600
Amortization (Years): 25

Est. Interest Rate: 4.25%

(Contact Your Lending Broker for Exact Rate)

S SoCalPowerH 9
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BUILDING AERIAL PHOTO

ARIA CARS
2530 LONG BEACH BLVD., LONG BEACH, CA
90806
12,383 SF Land & 841 SF Buildings
APN#7208-003-023
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AERIAL OVERVIEW

rr . T —

«‘—lu-a 3

P

e \Ontariog
\“—\sﬁl

2530 Lon\g,,, P
Beach Boulevard;‘

\

Hunlmqton .
Beach

www.SoCalPowerHouse.com




www.SoCalPowerHouse.com

12



2530 LONG BEACH BLVD., LONG BEACH, CA 90806
12,383 SF Land & 841 SF Buildings
APN#7208-003-023

Excellent Opportunity In Long Beach To OWN / REDEVELOPMENT

(City of Long Beach. Will Not Allow For Any Addition Auto Dealership In The Area)
Property Located In Midtown Specific Plan With Multiple Opportunities For New Investors
Great Opportunity For An Investment For Multi Use In Midtown Specific Plan
Excellent Exposure On Major Roads Of Long Beach Blvd. & E. Willow St.

Highest Traffic Count For The Area

High Visibility

All Major Franchises In Walking Distance To The Subject Property

One (1) Block East of Long Beach Memorial Medical Center

One (1) Block East of Miller Children's & Women's Hospital

Two (2) Blocks West of Brand New multi million Residential Buildings

Easy Freeway access
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SURROUNDING NEIGHBORS
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REGIONAL MAP
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City Adopts Midtown Specific Plan

City Adopts Midtown Specific Plan

On June 14, 2016, the Long Beach City Council adopted the Midtown
Specific Plan, a significant land use planning effort that provides a
framework for the development and improvement of a 369-acre corridor
along Long Beach Boulevard from Anaheim Street to Wardlow

Road. The Midtown Specific Plan is intended to be more flexible than
conventional zoning to encourage new investment and development
along the corridor, with an established land use plan and regulations,
infrastructure requirements, design guidelines, and implementation
strategies that promote healthy living options, safety and wellness, and
work toward a more sustainable future.

www.SoCalPowerHouse.com
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Permitted Uses

FOR ALL PERMITTED USES PLEASE TAKE A LOOK AT PAGE TABLE
3-2 PERMITTED USES ON PAGE 55-160 OF ATTACHED PDF.

THE SUBJECT PROPRTY IS LOCATED IN:
Transit Node Districts — Purple color
Page 13-160

www.SoCalPowerHouse.com 48




DEMOGRAPHICS

Long Beach Demographics Profile

Statistic Long Beach California National

Population 468,594 38,066,920 314,107,084

Population density (sq mi) 9,316 232 91

Median age 34.0 35.6 37.4

Male/Female ratio 1.0:1 1.0:1 1.0:1

Married (15yrs & older) 43% 53% 55%

Speak English 55% 56% 79%

Speak Spanish 33% 29% 13%
RE/VIG www.SoCalPowerHouse.com 49
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DEMOGRAPHICS

Long Beach Population Breakdown By Race

Race Long Beach California
Caucasian 53.63% 62.13%
African American 12.97% 5.94%
Asian 13.06% 13.48%
American Indian 0.97% 0.75%
Native Hawalian 1.00% 0.39%
Mixed race 6.29% 4.46%
Other race 12.09% 12.85%

In Long Beach, 41.7% of people are of Hispanic or Latino origin.

Please note: Hispanics may be of any race, so also are included in any/all of the applicable race categories above.

National

73.81%

12.60%

5.00%

0.82%

0.17%

2.91%

4.70%

COMMERCIAL
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DEMOGRAPHICS

Languages Spoken

60%
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DEMOGRAPHICS

Place Of Birth By Citizenship

4% |n state of res.

4% Out of state
Out of US

% Foreign
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DEMOGRAPHICS

Household Income Distribution

$10K or less
$10K-$25K
$25K-540K
$40K-$60K
SG0K-3100K
$100K-5150K
$150K-5200K
$200K plus

21

0% 9% 10% 15% 20% 25%
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DEMOGRAPHICS

Source Of Income

Other

Retimment Inc.
Public Asst.
Supplmental Sec.
Soclal Sec.
Investments

Self Emp.

Salary

www.SoCalPowerHouse.com
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DEMOGRAPHICS

Long Beach Age Breakdown

BB Male BB Female

Marital Status Age Of Children In Married Couples

B Male BB Female % Younger than 6 only

Both younger than 6
& between 6 and 17

610 17 only

-
50%

40%

30%

20%

10%

0%
Never Married Separated Divarced Widowed
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CITY OF LONG BEACH HISTORY

Long Beach History Timeline

TAKE A STEP BACK IN TIME TO EXPERIENCE LONG BEACH WHEN IT WAS AN 1800S RANCHING
COMMUNITY AND SEE HOW THE RAILROAD AND PORT ESTABLISHED THE CITY AS A BOOMING HUB OF
INDUSTRY AND CULTURE.

1784: The area that is now Long Beach was first settled as part of a massive Spanish land grant to
soldier Manuel Nieto, encompassing the historic 28,000-acre Ranch Los Alamitos and its sister rancho,
27,000-acre Rancho Los Cerritos.

1866: Rancho Los Cerritos was sold to Lewellyn Bixby and then managed by his brother Jotham. The
Bixby family soon became prominent ranchers and developers of Long Beach.

1882: Long Beach, originally planned as Willmore City by developer William Willmore, began forming
along the coast.

1885: Competition between the new Santa Fe Railroad and older southern Pacific Railroad attracted
hordes of visitors to Long Beach and created a real estate boom.

1888: Original residents of the foiled Willmore City renamed their town Long Beach, after its long, wide
beaches, and the city became incorporated.

1902: The introduction of the Pacific Electric trolley caused the city to grow both as a resort and
commercial center.

1902: From 1902 to 1910 Long Beach was the fastest growing city in the United States.

1911: The Port of Long Beach was established.

@ www.SoCalPowerHouse.com 56




CITY OF LONG BEACH HISTORY

1921: Oil was discovered on Signal Hill and Long Beach flourished with a million-dollar-per-month
building boom downtown.

1933: Long Beach was struck by a major earthquake. Downtown Long Beach was rebuilt in Art Deco
style.

1941: The U.S. Naval Shipyard dry dock built to service the largest naval ships.

1947: The first and only flight of Howard Hughes' Spruce Goose, the world's largest airplane, took off
over Long Beach Harbor.

1949: California State University Long Beach was founded.

1962: The Long Beach Arena opens.

1967: The city of Long Beach purchased Cunard's former luxury cruise liner, the Queen Mary, to be
docked in Long Beach Harbor as a major tourism attraction and hotel.

1975: The city embarked on a 25-year multi-billon dollar redevelopment program.

1975: The first Long Beach Grand Prix auto race takes place on downtown streets.

1978: The Long Beach Convention & Entertainment Center opened, adjacent to the Long Beach
Arena. The complex includes the Terrace Theater, Center Theater, 14 meeting rooms and 88,000
square feet of exhibit hall space.

1982: Shoreline Village, the Downtown Shoreline Marina and Shoreline Park opened.

1983: The Spruce Goose was moved from its hidden hangar to be exhibited in the world's largest
geodesic dome adjacent to the Queen Mary.

1984: Long Beach was the site for four Olympic events during the Los Angeles Olympics--yachting,
volleyball, fencing and archery.

ﬂ www.SoCalPowerHouse.com 57




CITY OF LONG BEACH HISTORY

1988: Long Beach celebrated its Centennial.

1989: The Greater Los Angeles World Trade Center in Long Beach opened.

1990: The Long Beach to Los Angeles Metro Blue Line, the first link in the Los Angeles Metro
Rail project, started service.

1992: The Spruce goose is moved to McMinnville, Oregon to become the centerpiece for
the Air Venture Museum, and its dome is "converted" for use as movie studio by Warner
Bros.

1994: Completion of the Long Beach Convention & Entertainment Center expansion, tripling
the existing exhibit space to 334,000 square feet.

1998: The Long Beach Aquarium of the Pacific opened.

1999: The Long Beach Town Centre, a sprawling entertainment, dining and shopping
complex opened on site of the former US Naval Hospital.

2002: City Place, a modern, open-air shopping plaza, opened downtown.

2002: JetBlue flew into Long Beach Airport with first flight on May 1, lending to ever-
expanding service to major cities across the country.

2003: Carnival Cruise lines opened a terminal adjacent to the Queen Mary and becomes the
first cruise line to operate in Long Beach.

2003: The Pike at Rainbow Harbor Entertainment Complex opened in the downtown
waterfront.

wa 58
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CITY OF LONG BEACH HISTORY

2004: The Long Beach Aquatic Festival features the US Olympic Team Trails-Swimming, the
most successful Trials ever in both records broken and attendance. The festival also
included the FINA World Championships in men's and women's water polo.

2006: Long Beach celebrated “A Royal Rendezvous” on February 22, as the Queen Mary 2,
the world’s largest ocean liner, sails into Long Beach Harbor to salute her namesake, the
RMS Queen Mary. Hundreds of small boats and more than 10,000 spectators surround the
harbor area.

2007: Long Beach is the host city for the "overall finish" of the AMGEN Tour of California
professional bicycle race. Eighteen international teams compete in this "Tour de France
style" cross country race that covers more than 650 miles of scenic California roadways.
2009: April 23, “Earth Day, famed marine artist Wyland completes his “Earth, The Blue
Planet” mural on the rooftop of the Long Beach Arena, the largest painting of planet Earth
from space. The new mural complements his “Planet Ocean” or “Whaling Wall” which
encircles the Long Beach Arena and was recognized as the world’s largest mural by the
Guinness Book of Records when it was finished in 1992.

2009: At midnight on New Year’s Eve, Travis Pastrana breaks rally car jump world record by
soaring 269 feet over downtown Long Beach’s Rainbow Harbor as part of Red Bull's “No
Limits” event.

w@ 59
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CITY OF LONG BEACH HISTORY

2009: The prestigious TED Conference moves to Long Beach for a five-year annual
engagement, bringing notable luminaries in Technology, Entertainment and Design to speak
on “Ildeas Worth Spreading.”

2010: Red Bull Flugtag soars over Rainbow Harbor as dozens of whimsical human powered
aircraft attempt to fly while entertaining a host of 100,000 spectators.

2011: Long Beach celebrates the 100th anniversary of the first trans-continental airplane
flight by Cal Perry Rogers. In a special ceremony a commemorative plague and replica of
Perry’s Wright Flyer is installed in the lobby of the Long Beach Arena.

2013: Downtown Long Beach celebrates the opening of Harvey Milk Park and Equality
Square, completing the multi-Million Dollar renovation of The Promenade from Ocean Blvd.,
to 3rd Street. The Promenade, an open-air pedestrian walkway through the center of the
downtown entertainment district, features attractive landscaping, public art and restaurants
with open air dining patios.

For additional information on Long Beach history, contact the Long Beach Area Convention
& Visitors Bureau, the private, non-profit marketing organization promoting conventions
and tourism into the Long Beach area. LBACVB, 301 E. Ocean Blvd., Suite 1900, Long Beach,
CA 90802. 562/436-3645.
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